
ADVERTISEMENT

Sleep, snore products gain momentum
during pandemic
By Nora Caley - 07/02/2020

Get great content like this right in your inbox.

Sleep? What’s that?

As consumers look for a way to get a decent night’s sleep before, during and after
the coronavirus crisis, retail industry officials said they increasingly are turning to in-
store solutions to help them catch an extra 40 winks. 

Subscribe (https://eiq.dragonforms.com/DSN_PREFNEW?pk=BUTTON)

(/)
G

et N
otifications

×

https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjsuPKBPWx8hIlOC1_DY7oC_Z21COyvkT3Zq2XF923fZTTxnZY3-mCG-MHHd-8LXdxotGUVesAI3duRnHqT697GRBl-0V7nkD2viwCKK-XncBcjyvfLP4MSF_VpeWuGYcoN-KoFZBkx7JXolQORyAT3B7FIA7OEbbZbG2pbBsTKn-kHHGYRNvE8dWdu0s9fGNujUXwOVu&sig=Cg0ArKJSzCL_3eZuSF_s&urlfix=1&adurl=https://adclick.g.doubleclick.net/pcs/click%3Fxai%3DAKAOjsuF1YIgkIYAFlbTs5DbC_LbKuZZrhbk8uTUO8JeRE4QhoqBgE-KI7grVKPVPmqQerbGY3G_IPt5fPkFciSQktW_eIwGyUynt2QZdgpM6hmm2tp15MoMzbpFg2nsZsLOkUZYx2gQC2BauGgyI45_J7zurnqoHGWluEhO8GgCbX8nlp-ZYTJHWcqcvRehhO4A8sCQZ5rMaqdf6r7zR0j0tT_T4yI3VAptY19GD9ycbCj1QgietT7QhjgMROm9KSSehO2ZfcgfNVdFtwWiqm9CP03TCwd67KfwufOFvTJI%26sig%3DCg0ArKJSzLOwrjz6wvzVEAE%26urlfix%3D1%26adurl%3Dhttps://www.lg.com/us/business/health-protocol-digital-displays%253Futm_source%253Dbrand_definition_drug_store_news%2526utm_medium%253Ddisplay_banner%2526utm_campaign%253Db2b_2020_05_ID_health_protocol%2526utm_content%253D728x90%2526dclid%253D%2525edclid!
https://eiq.dragonforms.com/DSN_PREFNEW?pk=BUTTON
https://drugstorenews.com/


According to IRI, a Chicago-based market research firm, for the 52 weeks ending
March 22, sales of sleeping remedies totaled nearly $1.04 billion in total U.S. outlet
(grocery, drug, mass market, military and select club and dollar stores), an increase
of 17.9% compared with the same period the previous year. The average price per
unit was $7.80, up 52 cents. Also according to IRI, sales of sleeping aid tablets
increased 19.1% to nearly $874.7 million, and sales of sleeping aid liquids increased
12.1% to $163.9 million. 

Now with the pandemic, many think the category is ripe for future growth. “With the
state of the national pandemic, there is a greater level of stress, anxiety and
depression, and consumers are looking for natural alternatives to help aid in restful
sleep, relaxation and reduction in anxiety,” said Jon Romanow, director of marketing
at Pleasant Prairie, Wis.-based Quest Products. “The pandemic is stimulating more
consumer demand for these products and, thus, the category. Maintaining restful
sleep will continue to be important for future health management, stress reduction
and, at the time travel becomes in higher demand, more rest during flights and travel
will be important.”
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Leading the charge is a growing interest in natural products, which contain either the
now ubiquitous melatonin or other emerging ingredients that are capturing attention. 

“More and more, we are seeing that consumers don’t want to rely on prescription
drugs to help them when they are having trouble falling asleep,” said Kimberly
Vigliante, senior vice president of wholesale sales and marketing at Ronkonkoma,
N.Y.-based Piping Rock, which makes the Nature’s Truth brand. “They want natural
solutions that they can feel good about and that are efficacious for their needs.” 

Melatonin has become the go-to drug-free remedy for help with sleep issues,
Vigliante said, and now consumers are looking for more. “Products that blend other
calming ingredients like L-theanine and ashwagandha are also on the rise,” she
said. “They give the consumer more options to decide which product type is right for
them when it’s time to wind down for the night.” 
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Nature’s Truth offers a breadth of natural solutions to address consumers’ sleep
concerns and that the company said meet high standards of purity and potency. The
brand offers such products as Fast Acting Liquid Melatonin 10 mg and L-theanine
200 mg, and fast-dissolve offerings in a range of melatonin strengths, including 300
mcg, 1 mg, 3 mg, 5 mg, 10 mg and 12 mg. Everyone experiences sleep challenges
differently, Vigliante said, so retailers should have assortments that appeal to
consumers looking for a low strength melatonin for occasional sleeplessness, as
well as others looking for stronger doses. 

“The sleep and air categories are growing organically, with more consumer focus
away from medicated products and an interest towards natural alternatives,”
Romanow said. “We have seen this with innovation and consumer interest in non-
medicated offerings, including sleep dilators, filters, patches and more. Also, natural
supplements appear to be gaining traction, including melatonin-based vitamins,
gummies and supplements.”

Another natural ingredient getting attention is CBD. Earlier this year, Charlotte, N.C.-
based cbdMD launched CBD PM softgel capsules as a convenient, travel-friendly
version of its CBD PM tincture. “The most significant shift is the trend towards more
natural sleep solutions,” said Pancho Mangual, executive vice president of sales.
“Consumers are now more likely to make decisions about products and brands that
align with their lifestyle choices.”

Consumers also are more likely to choose products that have such certifications and
registrations as being produced using good manufacturing practices and NSF
International registration. “Authenticity, sustainability and transparency have become
critical factors for many customers,” Mangual said. 

Some CBD companies are offering topical products. Herb Tech Pharmaceuticals,
based in Beverly, Mass., offers Be Sleepy, a lotion the company said “could help
people achieve their sleep potential” and combines CBD with botanical extracts,
including melatonin, lavender, valerian, hops extract and others. “Anxiety and stress
are felt by most people in the world today, which can have major impact on sleep
quality,” said Herb Tech senior vice president Laura Stephens. “Consumers are

G
et N

otifications
×



trending to be their healthiest by either maintaining their current healthy lifestyle
habits or creating new healthy lifestyle habits. Sleep is one of the most important
factors in maintaining a healthy lifestyle and immune system.” 

“Consumers are looking for personalized solutions
rather than a one-size-�ts-all. Sleep patterns and

causes of sleep disruptions are di�erent for
everyone, and one way they di�er is by age

group.””
Annie Chen, , Hyland's vice president of marketing

The Right Mix 
Sleep is a high-trial category, according to Jim Creagan, president of Cornwall, N.Y.-
based Randob Labs, so retailers need to offer products that meet multiple customer
needs. “This means an assortment of OTC and natural sleep aid products with at
least the most popular delivery systems, such as capsules, gummies, liquids, etc.,”
he said. “Consumers will base their purchasing decisions on the dosage format,
brand and value.” Also, retailers need to invest in digital technology, as consumers
will likely continue to embrace online shopping after the coronavirus pandemic
subsides, Creagan said. 

Randob Labs makes Dormin, which the company said has been trusted with
consumers since the 1950s and is the original nighttime sleep aid brand. The brand
recently refreshed its packaging to emphasize key messaging. The sleep aid, with
the active ingredient diphenhydramine, comes in mini capsules. Creagan said that a
2019 consumer research study found that 65% of current sleep-aid users said they
are more likely to purchase a brand with two mini capsules than a single-dose, larger
tablet product. 

The variety in the sleep set should include not just homeopathic and allopathic
products, but also products for all ages. “Consumers are looking for personalized
solutions rather than a one-size-fits-all,” said Annie Chen, vice president of
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marketing at Los Angeles-based Hyland’s. “Sleep patterns and causes of sleep
disruptions are different for everyone, and one way they differ is by age group.”

For example, Chen said, teens are dealing with the stress of school, while older
women may be losing sleep due to such menopause symptoms as hot flashes and
night sweats. “It’s hard to reach some of these smaller and underserved consumer
groups when they don’t know where to find products designed for their unique needs
once they’re in a traditional retail store,” she said. She also said that retailers can
make the section easier for people to shop by communicating that the store has
products just for these consumers by creating dedicated areas within the store or by
highlighting small dedicated areas within a larger shelf set.

Hyland’s expanded its sleep portfolio with products dedicated to teens, adults and
seniors. In addition to Hyland’s Calms Forté for adults, there is Serene for young
adults that helps with focus and sleep, and Dr. Wise Sleep for women going through
menopause. All are made with natural active ingredients, are free of hormones, and
have no known drug interactions or side effects.

The Air That We Breathe 
The sleep category includes not just products to help consumers sleep, but also
items designed to help people sleep without snoring. Quest Products makes
sleepWell, an internal nasal dilator for snoring relief. “With snoring the problem is not
you, it’s your partner,” Romanow said. The product provides a drug-free, chemical-
free and side effect free way to reduce snoring, and it contains essential oils
including lavender, chamomile and ylang-ylang. 

The company also recently launched breatheWell, a nasal filter designed for people
interested in protection against the smallest of airborne particles and pollutants. It is
drug-free and latex-free, and the rings are made of a surgical-grade polymer that is
nontoxic. 

The products are especially popular among millennials and Generation Z
consumers, who are looking for unmedicated solutions, so there is an untapped
opportunity to reach baby boomers and other age groups. Quest Products is doing
its part by printing product information on the packaging. When people have
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insomnia, they visit the store and start reading labels. “For this category, a lot of the
messaging is on shelf,” Romanow said. “People depend on messaging on the
packaging.”  dsn

ADVERTISEMENT

G
et N

otifications
×

https://drugstorenews.com/health
https://drugstorenews.com/news
https://www.facebook.com/sharer/sharer.php?u=https://drugstorenews.com/sleep-snore-products-gain-momentum-during-pandemic
https://twitter.com/intent/tweet?url=https://drugstorenews.com/sleep-snore-products-gain-momentum-during-pandemic
https://www.linkedin.com/shareArticle?mini=true&url=https://drugstorenews.com/sleep-snore-products-gain-momentum-during-pandemic&title=Sleep,%20snore%20products%20gain%20momentum%20during%20pandemic
mailto:?subject=Sleep,%20snore%20products%20gain%20momentum%20during%20pandemic&body=I%20wanted%20to%20share%20this%20page%20with%20you.%20%20https://drugstorenews.com/sleep-snore-products-gain-momentum-during-pandemic
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjsuqUAp3YFlbkyqOZRLl5lcnzgVh2DJvghDJhsz5rnpXZpgeuhTYzW3b9fPBBsQOFbFa81Gsmt2cBOT_wEDgWRvtqYPBjaFh4UWFG8pgggQAhdgJQM-QNhxN28tdZzdwx3o8-eIoPg9kbcLkNmKJ25LQYijSFMmsF__aVwBm_JQIbDdYTD_1UU_3fTdKoJwtquibhYOqpVsMalbSQva3RflXLheCu_LF3tWO5TiUfQ-sY_3YFdtQi255PixZlZ2cLc82EB9t3iIqCcxUD447NkQ41rxIVW9nQGzNKFHi&sig=Cg0ArKJSzPkX_MZilv6q&adurl=https://ensembleiq.dragonforms.com/loading.do%3Fpk%3Dbrandsitenlet19%26omedasite%3DDSN_prefnew&nx=CLICK_X&ny=CLICK_Y


YOU MAY ALSO LIKE

ADVERTISEMENT

(/new-cbdmd-
sleep-offering-

rolled-out-
national-sleep-

day)  

CBD (/CBD)

New cbdMD sleep
offering rolled out for
National Sleep Day
(/new-cbdmd-sleep-
offering-rolled-out-
national-sleep-day)

(/somnus-
debuts-cbn-

based-sleep-aid-
alternative)  

HEALTH (/HEALTH)

Somnus debuts CBN-
based sleep aid
alternative (/somnus-
debuts-cbn-based-
sleep-aid-alternative)

G
et N

otifications
×

https://adclick.g.doubleclick.net/pcs/click?xai=AKAOjssfcsSd1SUNNCFbLvyjCrrsA-2_Y3LkCJXdF7LEbSBRORalzMYxkH97sgcV2Z_JZ4RNadn9Ns1Kt6PKJaDOg2kDf7c0yjOVztTb6WURiM3BYKh3j1K6oxyevto848vCNLWL4wM6TilUnsTD&sig=Cg0ArKJSzHzh26iboxa9&urlfix=1&adurl=https://adclick.g.doubleclick.net/pcs/click%3Fxai%3DAKAOjstazBF9erHuY3vegj8ebbSc-dLujAMbeNDK1xGV-dedKsocGrq-8LFI99rLogn5ci13yYUCOjhrVVnm5lmUmJuZSk3gatLAwosqZ79H8rRS5Wj2qI_ZXHpwt-2eW4ynSMV3OhqRaoQrWECNL-bpH0K80y89mK7m57QJgCwPnTfr-z982Klnk-DOmjOdMmzgC-pfhzj0zs2KgL4tZ1-llti27DTIA7LJuDrsC8iK34e-M5R3Q_1RT7_W3t3ijsu4BVgjRkbsbcoSZDnMYKrMrVUacK_8YuMS9qO0G3zKJJUb%26sig%3DCg0ArKJSzHm9t4m8vVuHEAE%26urlfix%3D1%26adurl%3Dhttps://essentiawater.com/%253Futm_source%253DDrugstoreNews%2526utm_medium%253DDisplay%2526utm_content%253DDSNTY%2526utm_campaign%253D2020JulyTradePublications
https://drugstorenews.com/new-cbdmd-sleep-offering-rolled-out-national-sleep-day
https://drugstorenews.com/cbd
https://drugstorenews.com/new-cbdmd-sleep-offering-rolled-out-national-sleep-day
https://drugstorenews.com/somnus-debuts-cbn-based-sleep-aid-alternative
https://drugstorenews.com/health
https://drugstorenews.com/somnus-debuts-cbn-based-sleep-aid-alternative


RELATED TOPICS

HEALTH (/HEALTH)  NEWS (/NEWS)

GET THE NEWSLETTER

(/otc/consumers-
dreams-come-
true-new-sleep-
solution-sets)  

NEWS (/NEWS)

Consumers’ dreams
come true with new
sleep solution sets
(/otc/consumers-
dreams-come-true-
new-sleep-solution-
sets)

ADVERTISEMENT

Subscribe (https://eiq.dragonforms.com/DSN_PREFNEW?
pk=WEBSITE)

G
et N

otifications
×

https://drugstorenews.com/health
https://drugstorenews.com/news
https://drugstorenews.com/otc/consumers-dreams-come-true-new-sleep-solution-sets
https://drugstorenews.com/news
https://drugstorenews.com/otc/consumers-dreams-come-true-new-sleep-solution-sets
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjstDcd5sJbVqrqRJ_IOa4rrlg1dITySbbZDLxP7hKr3WcaaZi6-TbUkX2oBd4mJPeM2N-liI6lHLssnN2MesQWIKcpKYZdu5ML4bqtnc0jZ3dQAx7qVx7WVXGjOzelA8YWT79VPI9hhLVHf_67nHect2O1mnTLYN1jg-C7a2HQZ_LeIY4u1gxFFENaeWKTKWMMk-bI7q1PyqreNlc5Ytk1yj5mQdGCktKSpTN4F0bDtMZ79AZoYaH0KF96bwO3IocvvlHQ5eGXQizD1DL518JK4gmrunqoU6B2ngLR8ADt1v&sig=Cg0ArKJSzB1yH0j0HxEx&adurl=https://drugstorenews.com/consumer-research-decision-age-covid-19&nx=CLICK_X&ny=CLICK_Y
https://eiq.dragonforms.com/DSN_PREFNEW?pk=WEBSITE


GET THE MAGAZINE

  

Print Subscription (https://eiq.dragonforms.com/DSN_QUAL?pk=WEBSITE)
Advertise (/media-planners)

Privacy Policy (http://www.ensembleiq.com/privacy)
Terms of Service (http://www.ensembleiq.com/terms)

Contact (/contact-us)
Reprints/Reuse (/reprintsreuse)

(http://www.ensembleiq.com/home)

© 2020 EnsembleIQ, All Rights Reserved

Subscribe (https://eiq.dragonforms.com/DSN_QUAL?
pk=WEBSITE)

G
et N

otifications
×

https://www.facebook.com/DrugStoreNews
https://twitter.com/drugstorenews
https://www.linkedin.com/company/drug-store-news
https://eiq.dragonforms.com/DSN_QUAL?pk=WEBSITE
https://drugstorenews.com/media-planners
http://www.ensembleiq.com/privacy
http://www.ensembleiq.com/terms
https://drugstorenews.com/contact-us
https://drugstorenews.com/reprintsreuse
http://www.ensembleiq.com/home
https://eiq.dragonforms.com/DSN_QUAL?pk=WEBSITE

